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Prerace

The tremendous entrepreneuria forces that were untethered
by Deng Xiaoping'sreformshave, in addition to quintupling China's
GDRP  created extraordinary growth in the publishing and broadcasting
industries. 1n 1978 China published 14,987 books; 20 years later
the number was 130,613, alittle more than twice that of the United
States. Similarly exponential growth took place for magazines —
930to 7,999 —and newspapers— 186 to 1,035 over the same period.
By comparison, the United States published 14,707 magazinesin
1999 and 1,489 newspapersin 1998.

Thispublishing explosion wasmirrored in China’s broadcasting
industry aswell. In 1978 Chinahad only 32 television stationsand
about 70radio stations. By 1998, therewere 3,240 television stations
and 673 radio stations competing for the eyesand earsof theworld's
largest audience.

Asthe business of publishing and broadcasting expanded and
moved away from direct state control, writers, editorsand managers
tested the limits of what content would be acceptable to the state,
in many cases with the direct encouragement of political leaders.
Thereislittle question that journalism has played an important role
in opening up new fields of public discourse in China, despite the
fact that it often had itswingsclipped, particularly when it began to
honein on core contradictionsin Chinese society.

It hasbeen relatively easy for China sruling eliteto arguethat,
to avoid the chaos that remains their biggest fear, limits must be
placed on media coverage of political matters. However, it has
becomeincreasingly apparent that their most important objective—
economic growth — cannot be achieved if investors and other
economic actors, including the state, do not have accessto reliable
information. Asaresult, economic reporting iswhere agreat deal
of China’'smost daring investigativejournalismis practiced.

For these reasons the National Committee on United States-
ChinaRelationschoseto follow upits path-breaking 1998 conference
on “U.S. Media Coverage of China” with a meeting in China to
exploretheroleof themediain market economies. Thispublication
isareport of that meeting. | would like to take this opportunity to
thank its author, veteran Asia hand Robert L. Keatley, for the fine
job he hasdone. | would also like to thank Professor Li Xiguang,



director of the Center for International Communications Studies of
TsinghuaUniversity, who was our collaborator and host in Beijing.
A great deal of the conference’s successis due to the contributions
of the conference participants themselves. Readerswill find all of
their names listed on pages 23 and 24.

Here | wish to thank individually the talented American
delegation that, in additionto Mr. Keatley, included Mr. Peter Ennis,
Ms. Sheridan T. Prasso, Professor Martha Steffens and Mr.
Christopher Ullman. | alsowould liketothank Dr. Christian Murck,
who delivered the conference’ skeynote address, and my colleague
Anne Phelan, who did a superb job of organizing the program and
accompanying thedelegation. Finally, | would liketo acknowledge
with deep gratitude the John D. and Catherine T. MacArthur
Foundation, whose financial support and commitment made this
project possible. | would also liketo thank the Ford Foundation for
their project support, and Sun Media Group Holdings for their
contributions to the conference.

John L. Holden
New York, February 2003



ExecuTtivVE SUMMARY

Recent years have seen dramatic changesin both the form and
content of Chinese publishing and broadcasting. Despite continued
state controls, there neverthel ess has been aclear and present trend
toward increased openness and diversity in the information made
availableto the general public.

It isprobably no coincidencethat the greatest increase of press
freedom can be found in the field of economic journalism. This
change parallels the rapid development of the Chinese economy’s
private sector, which now accounts for more than half of national
production and most of itsjob creation. As part of this economic
change, China has encouraged development of private capital
markets, particularly by using the stock markets of Shanghai and
Shenzhen as sources of business funds. Even though loans by
government banks till provide some 95% of all fundsused by state-
controlled and private companies, the Beijing government hopesto
enlarge the role of private capital markets and reduce reliance on
itsfinancially troubled banks, which are beginning aperiod of major
reform. Already, there are some 60 million share accountsin China
(though some of these may represent multiple accounts by wealthy
individuals) and morethan 1,200 listed companies.

Although Beijing has never said so explicitly, many domestic
and foreign correspondents in China believe the government does
more than tolerate, may in fact even encourage, this relatively
aggressive and independent businessjournalism—something seldom
permitted regarding social and political issues. If so, the presumed
reasonisto let the pressplay animportant rolein giving thefinancial
system added transparency and accountability. Without these, many
experts believe, the Chinese economy cannot gain the credibility
needed to attract new investors at home and from overseas.

With this as background, the National Committee on United
States-China Relations and the Center for International
Communications Studies of Tsinghua University decided to explore
these issues at a Beijing conference on “The Role of the Mediain
aMarket Economy” on November 20 and 21, 2002. The meeting
brought together 15 Chinese educators and editors of business
publications, six foreign journalistsbased in Chinaand five del egates
from the United States with backgrounds related to business
journalism, plus sel ected outside speakers. The conference sparked



free and open discussion of common practices and problems, and
provided opportunities to examine some of the differences that
became evident in these sessions.

Conference participants found much common ground when
discussing issues, objectives and problems. Journalists from both
sides agreed that market economies and financial systems require
extensive public disclosure of information to earn public credibility,
and the presscan play arolein providing thisdisclosure. They also
agreed that the press can and should play arole in monitoring the
marketsfor illegal and unethical practices as an adjunct to, but not
areplacement for, official regulatory agencies. In turn, financial
speciaistsrely onthemediato report fairly and accurately onleading
business developments, and to provide critical analysis of them,
according to an American consultant based in China. Because the
mediahasfewer obvious conflictsof interest, hesaid, it istherefore
possible for journalists to do so with a higher degree of credibility
than others.

In both countries, the media has played a role in uncovering
financial irregularities, asinvestigativejournalistsin both the United
Statesand Chinahavewritten extensively about significant financial
and corporate scandals. For example, delegatesfrom both countries
reported cases involving faulty or fraudulent accounting practices
by publicly listed companies, apparently designed to inflate their
stock pricesto the benefit of major investorsand senior executives.
Andin both countries, such pressaccounts hel ped encourage official
investigations of and punitive actions against the companies
concerned. There was general agreement that these cases
represented business journalism at its best, for it simultaneously
served the interests of the public, the media organizations, private
investors and official regulators. However, there also was general
agreement that journaliststoo often fail to recognize and investigate
cases of possiblemalfeasancein atimely fashion, and that increased
vigilanceisrequired.

As part of this effort, the two sides agreed on the need for
increased professional training of journalists. In neither country, they
agreed, do media organizations devote enough time and resources
to upgrade the economic and financia education of their business
specialists. Thisisespecially true of smaller organizations, such as
local newspapers, that have relatively small staff. Therewasalso
agreement on the need for a high level of professional ethics; if
media representatives are perceived as having financial conflicts
of interest, their reportswill have diminished public credibility.
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The major difference concerned state censorship. In China,
editors are advised regularly that certain controversial subjectsare
not to be covered by their organizations—other than in authorized
ways. These can include prohibitions against speculative stories
about possible changes of national |eadership, or coverage of strikes
by urban workers who contend the state has not paid promised
benefits. Inaddition, storiesabout financial corruption—aserious
crime under Chinese law—can be suppressed if the money trail
seemsto lead to high officials or their families. By contrast, these
are essentially nonexistent in the United States, where the
government cannot exert prior restraint upon publication (barring
perhaps rare cases involving clear and present danger to national
security or detailsabout military operationsin wartime).

One lesser difference between press practices in the two
countries concerned the journalists' relations with government
officials, notably thosein regulatory agencies. Inthe United States,
these official s often provideinformal corroborative or supplemental
information to businessjournaists, and may even provideinitial tips
about possible stories. (In addition, of course, they often try to
influencethedirection of storiesin waysthat avoid embarrassment
for their agenciesor show themin favorablelight.) In China, where
an independent press is a relatively new concept, journalists
apparently do not enjoy the same sometimes cooperative, sometimes
combative and often useful relationship.

Yet it became clear that Chinese economic journalists have
greater freedom of operation than their colleagues who specialize
in political and social issues. They often uncover wrongdoing by
executives of well-known companies, including some till majority-
owned by the state. These accountsat times may implicate ranking
local officials, and lead to punitive actions by regulators. It would
appear that the national government gives at least tacit approval;
Chinese editors said they proceed with investigations based on the
reliability of the information they uncover, and do not ask official
permission to proceed with potentially embarrassing stories. At
times, they proceed despite clear disapproval by implicated
authorities, and said they take pridein hel ping shape morerigorous
and transparent regulatory practices and economic policies.

In summary, it appears that the Chinese economic media, like
the Chinese economy itself, isin aperiod of transition toward greater
openness and accountability. There are still limits on both, and
major problemsremain. But thisclear and present trend has created
new similarities and shared concerns between the Chinese media

3



and their American counterparts. Despite important differences,
thiscommon ground makesit possiblefor conferenceslikethisone
to provide useful exchangesthat can improvethefuture of economic

journalismin both countries.



THE ROLE OF THE MEDIA
INA MARKET Economy

You comrades are hewspapermen. Your job isto educate
the masses, to enable the masses to know their own
interests, their own tasks and the Party’s general and
specific policies.
—Mao Zedong, A Talk to the
Editorial Staff of the Shansi-
Suiyuan Daily

Background

Many policiesof the Peopl€e’s Republic of Chinahave changed
significantly in the years since Communist Party and government
officials stopped consulting the assorted thoughts of Chairman Mao
Zedong for daily guidancein nearly all matters. Presspoliciesand
practices are no exception.

During the period of economic reforminitiated in 1979 by the
late Deng Xiaoping, the citizens of Chinahave gained considerable
freedom in terms of their livelihoods and private lives—although
sharp restrictions on political activity remain firmly in place and
often are applied harshly. During these years, especialy in the
1990s, China has turned increasingly to private enterprise for
economic growth and job creation, and has made clear this trend
will be accelerated inthefuture. Foreigntrade, foreign investment
and foreign education have become commonplace, at least in urban
areas, and this increased exposure to international influences has
affected many aspects of daily life across the country. While
proclaiming fealty to thelegacy of the revolutionarieswho founded
the PRC, China's current leaders are pursuing development
strategies more akin to those derived from capitalist societies of
Europe and North America. Oneresultisthat selected businessmen
now are being recruited as members of the Chinese Communist
Party, a development that would have seemed ideologically
impossible not many years ago.

This transition has brought profound changes to the Chinese
mediaindustry, despite the state’s continuing restrictions on press
freedom. China sgrowinginvolvement with foreign nations, people



and companies has affected directly the flow of information into
the country by officia and unofficial means, not least thanks to
increased—if often restricted—accessto the Internet. (Onecurrent
estimate claimsthat some 57 million Chineseareonline.) Thishas
affected both the form and content of Chinese radio and television
broadcasts, and of periodicals. In addition, the number of media
outletshasgrown sharply. 1n 1985, for example, the official Beijing
Review reported that China had a total of 1,300 newspapers; the
current total issaid to be about 2,700. Recent years also have seen
the introduction of satellite television and other broadcasting
innovations, making adiversity of channelsavailablein most ordinary
homes. However, most overseas broadcasts—such as CNN and
the BBC—are largely restricted to hotels, diplomatic compounds
and other locations frequented by foreigners.

Yet the content of broadcasts and publications has changed
significantly asthe number of mediaoutletsincreases. Most viewers
now have a choice of several television channels, offering mainly
music, drama and other entertainment shows. However, news
programs increasingly offer a wider variety of national and
international news, sometimeswith surprisingly frank discussion of
national problems. Regional broadcasts sometimesinclude accounts
of local corruption and other wrongdoing that can be embarrassing
tolocal authorities; similarly, the national program“ Jiaodian Fangtan”
(“Focus’) hasawide audiencefor itsreports on corruption. These
are tolerated to varying degrees from place to place and time to
time, probably because they report violations of stated official
regulations that often are enforced somewhat erratically—and do
not attack theunderlying state palicies. Seriouscriticismand anaysis
of government programs or the competence of national leaders
remainsstrictly prohibited.

Thesame general restrictionsapply to the printed media, though
publications appear to offer agreater diversity of information than
does broadcasting. There are severa reasons for this trend.

For one thing, publications are more likely than broadcasts to
betargeted at narrower audiences according to geography or subject
matter. Thismakesthemlesslikely to be scrutinized intensively by
senior authoritieson aregular basisthan are mass-market programs,
giving mediamanagers agreater degree of operating freedom. As
always, however, publication of “sensitive” storiescan bring official
retribution, such as the firing of reporters or editors whose work
may anger authorities. Even so, such punishment can havealimited
impact in reality. For example, one Guangdong newspaper was
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ordered to fire an editor because the paper’s articles angered
provincia officials; instead, the paper merely removed the“ editor”
plague from his desk and let him continue working.

Economics also play arole. Most, if not all, publications are
still owned by the government or state agencies, but few any longer
receive generous officia subsidies. Instead, most must pay their
own way from circulation and advertising revenues. Thisneed for
revenue growth can cause media executives to tailor content to
reflect the interests of potentia readers, with some publications
becoming highly profitablein the process and thereby rewarding to
those who manage them. Much of the new content is politically
neutral—involving such topics as fashion and automobiles—but
many newspapers and magazines attempt to cover socia issues
like corruption, AIDS and income inequalitiesin ways that reflect
interests of both the readers and the journalists concerned.

This trend has become most obvious in China's business and
economic press as the country tries to develop a financia system
similar to those of advanced industrial nations. By funneling capital
to the best performers, the most successful capital markets utilize
money efficiently, create value and reward investorsin proportion
totherisksthey take. In China, loansfrom state-owned banks still
account for some 95% of new business funds, much of it in the
form of “policy” loans often made for reasons more related to
preserving social stability than to fostering economic growth. (This
practice means that from 28% to 50%—estimates vary—of all
outstanding loans by Chinese state banks may never be repaid.)
However, official policy seeks increased use of private capital
marketsto mobilizeindividual savingsand raiseinvestment capital,
thereby reducing dependence on the state banks. For example, the
stock exchanges of Shanghai and Shenzhen are being reorganized,
and there are efforts under way to regulate them more along lines
prevalent in modern industrial nations—all to give them added
credibility for investors.

In addition, foreign direct investment—which totaled $57.2
billionin 2002—remainsimportant to Chinese economic officials.
It is an effective tool for allocating capital to the country’s most
promising business sectors, aswell as providing modern technol ogy
and management skills.

Inthe United States and other modern economies, itisgenerally
accepted that efficient financial systems need a high degree of
transparency and accountability to make them accepted by potential
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investors, both domestic and foreign. Thisstriving for openfinancia
systemsgenerally includesrecognition of the need for, or at minimum
toleration of, aggressive business journalism. In China, many
economic officials and executives appear to share that view, for
the business press regularly operates with more freedom and
initiative than does other media. The presumption is that some
responsible officials see arelatively independent business press as
playing animportant roleintheir broader effort to givethe developing
Chinese financia system greater credibility at home and abroad.

Conference Overview

It was within this framework of change that the National
Committee on United States-China Relations and the Center for
International Communications Studies of Tsinghua University
organized the Committee’s second Sino-American media
conference, “The Role of the Mediain a Market Economy.” The
meeting was held at the university’s Beijing campus on November
20and 21, 2002, and brought together afive-person delegation from
the United States, six foreign correspondents based in China and
15 Chinese editorsand educatorsinvolved in businessjournalism.

The conference was organi zed around seven main presentations,
leaving ample opportunity for free discussion of the issues under
consideration. Theemphasiswason gaining agreater understanding
of problemsfaced by businessjournalistsin both countries, and on
seeking possible solutions and setting objectives based on their
experiences.

The National Committee's first media conference, held four
yearsearlier, focused on the question of “IsU.S. coverage of China
fair?’, with participants often disagreeing sharply along lines of
viewpointswidely held intheir country of origin. By contrast, this
conference—with its narrower focus—quickly found that
participants often shared common experiences, problems and
objectives. Therewasbroad agreement that alively and independent
business press is essential if economic systems are to have the
transparency and accountability needed both to make them trusted
by investors and to promote market efficiency. And participants
from both countries often cited the common difficulty of obtaining
and interpreting complex financial information asaleading problem.

Before the general discussions began, Christian Murck,
managing director of APCO Associates and chairman of the
American Chamber of Commerce in Beijing, helped set the
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groundwork by outlining “What Financial Markets Need from the
Media” He raised several points that recurred throughout the
following sessions.

Financial markets serve asaplatformfor distributing capital in
various ways and with varying degrees of risk, he said, and can
approximate efficiency inthelong run—despitelikely deviationsin
the short run. All participants accept that risk as a fundamental
factor, and they try to assess risk in ways to maximize returns and
minimize losses. To help manage this risk, those in the financial
markets collect awidevariety of reliableinformation from standard
sources such as company reports, government statistics, and trading
price and volume data. The sheer volume of the available data,
however, can bring markets an “information overload,” increasing
the need for sound analysis and judgment. This, he explained, is
where business journalism can play an important role.

The media can digest and analyze data, and relay it to market
participants. Because business journalists “have fewer obvious
conflicts of interest” than those who make or manage investments,
Mr. Murck said their reports can be particularly valuableif timely,
accurate and analytical. He recognized that providing those three
elements posesamajor challenge. The need to provideinformation
inauseful timeframeisfairly obvious, he noted, but merely reporting
facts accurately isnot as simple; for example, facts need a context
to make them understandable. Providing useful analysisis even
moredifficult; journalists need to be skeptical interpreters. Among
other things, thisrequiresthemto test their reportsagainst thereality
of financial markets and the broader economy, and to reflect the
full range of relevant opinion.

As severa other conference members did later, Mr. Murck
cited therecent scandalsin U.S. markets—notably the Enron case—
as proof that the financial industry now finds the media “more
important than ever.” For reasonsranging frominattentionto fraud,
some large corporations published false financial reportsthat went
undetected for years by accountants, professional market analysts
and regulatory agencies. Media organizations often played a key
role in bringing these cases to public attention and, Mr. Murck
concluded, investors will continue to rely heavily on them to help
monitor market performance; such reports help carry out the
broader task of improving corporate governance.

Throughout the two-day conference, Chinese and American
participants agreed that the mediain both countriesalready helpsin
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important ways, though it could do more. American delegatescited
press reports about Enron, Worldcom and other corporations as
examples; one Chinese speaker described seven recent examples
of aggressive business reporting about Chinese companies that
publicized faulty or fraudulent accounting, and in some casesled to
criminal investigations. Therewasgenera agreement that fulfilling
thisrole can serve smultaneoudly theinterestsof investors, financial
executives and regulatory officials, as well as the media
organizationsthemsel ves.

I nvestigative Reporting

One common discussion theme throughout the conference
concerned the freedom media organizations have to conduct
journalistic investigations of alleged business malfeasance. This
was especially true about reporting that might embarrass senior
officials or corporate leaders, or even implicate them in possible
wrongdoing.

Chinese and American participants agreed they shared some
common problems in this area. No company wants to release
unfavorable information about itself, and—as noted by one U.S.
delegate who had government press rel ations experience—neither
does any government regulator often “send out press releases to
announce bad news.” Thus in both countries it is important for
journalists to develop sources who can help them uncover stories
that officials or business executives don't want to see reported
fully. A Chinese editor, for example, said initial information about
one major stock market scandal came from an employee of the
company concerned who was related to a reporter at a business
magazine.

Although the point wasn’t pursued at length, discussions about
reporting techniques left the impression that American regulatory
officialsand paliticiansaremorelikely to provide useful information
to reportersthan do their counterpartsin China. Chinese participants
said it is not common to get tips or other information from official
sources early in areporting exercise, though it may be possible at
timesto get help once astory had broken and itsvalidity waswidely
accepted. By contrast, American business reporters often have
sources inside government agencies who may provide, on a
background basis, useful information about investigations
contemplated or under way, but not yet publicly announced.

There are also differences in the United States and China
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concerning the willingness of corporate executives to discuss
business issues candidly with reporters. American businessmen
often are more willing to talk about problemswith journalistsfrom
leading mediaorganizations, especially if they have rel ationships of
trust. They may do so in hopes of shaping coverage in ways more
favorable to themselves and their companies. Thiswillingnessto
talk may be partly cultura—U.S. executiveshave many moreyears
of experiencein dealing with an independent press—and partly due
to legal requirements; American lawsrequire greater disclosure of
information by companiesthat have publicly traded shares, and the
rulesareenforced more systematically. Thisdoesn't mean American
executives are any more eager than their Chinese counterparts to
discussinternal problems, but they may feel obliged to respond to
greater legal or financial-market pressure to explain subjects that
could bring unwanted, adverse publicity.

(OneAmerican speaker, however, disputed this, at least in part.
He claimed that Chinese executivesare morelikely than Americans
to answer their cell phones directly, even when in meetings, and
often will discuss business issues frankly with reporters who can
obtain the right phone numbers.)

Another common problem wastraining of businessjournalists,
or the lack of it. American participants said U.S. reporters often
havelimited knowledge of economic, businessand financial terms,
while smaller media organizations often are reluctant to provide
mid-career training; they appear rel uctant either to spend the money
or release staffersfrom regular work for training courses. In China,
which has a much shorter modern history of private enterprise,
fewer training courses seem to be avail able and businessjournalism
may not have the career appeal it has gained in Americain recent
years. Both foreign and domestic executivesin Chinaoften complain
that the local journalists they encounter are especially young and
uninformed about business-related i ssues.

Pressures and Controls on the Media

Pressure from advertisers can be a problem for the mediain
both countries, participants agreed, because ad revenues are
essential to publicationsin both countries. Large mediaorganizations
in the United States may be relatively immune to particular
companies, according to the American delegates, because they can
often ignore threats to withdraw advertising because of critical
stories (even the actual withdrawal). They generally have other
revenue sources and also reach potential customers that the
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complaining companies cannot ignore for long. However, thisis
lesstrue of smaller mediaoutlets, which sometimesrely heavily for
their own financial health on a few major advertisers that may
dominate local economies. Similar problems may exist in China,
now that media outlets also have become reliant on ad revenues
(often from state-owned entities), but this was not discussed in
detail.

Theissue of professional ethics also was raised by both sides.
Major U.S. media organizations—such as The Wall Sreet Journal
and The New York Times—have stringent rules regarding possible
conflicts of interest among journalists; these prohibit certain kinds
of financial dealings by staffers, and are intended to ensure their
reportsare not conditioned by their personal financial interests. In
addition, thereis strong peer pressure against such transgressions.
Violators are subject to firing and possible criminal charges; there
have been relatively few known transgressions in recent times,
although they are not unknown. Editorsand educators consider the
issueto be one that requires continual vigilance.

The situation in China was not described in detail, but some
participants said they recognize the need to take professional ethics
seriously. However, one Chinese delegate suggested that editors
themselves sometimes may let their news judgment be shaped by
their own investment interests, though no specific examples were
offered. In addition, so-called “red envelope” journalism is a
common problem across China. Journalists who cover company
stories frequently are given cash for “expenses,” presumably an
attempt to influence storiesin favorableways—apracticethat would
not be allowed in the United States. There was no mention of any
sustained effort to curtail this practice, althoughitisnot universaly
condoned. One leading Beijing daily has an ombudsman whose
tasksincludeinvestigating whether laudatory business storiesresult
from such favors.

Censorship was another recurring topic. Inthe United States,
government or corporate officialsoftentry toinfluence pressstories
in their favor, but effectively they cannot exercise prior restraint
upon publication. (There are other restraints, such as the fear of
libel suitsthat could lead to costly damage paymentsif articlesare
judged falseand malicious.)

In China, the situation is quite different. Censorship, like

everything elsein the country, has along history. A kind of court
paper, called the Dibao, dates back to the Chou (Zhou) Dynasty,
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and these were expanded in new forms—available to larger
audiences—during the Tang and Sung (Song) eras. Censors first
gained their own ministry during the Ming Dynasty, and in the
following Ch’ing (Qing) yearsthe Dibao were abolished and replaced
with the official Beijing Gazette, the closest thing yet to amodern
newspaper. Post-Imperial governments—Nationalist and
Communist—have continued the practice of censorship with varying
degreesof zeal. President Jiang Zemin'sJanuary 2001 reminder to
journalists that they have a duty “to educate and propagate the
spirit of the Party’s Central Committee” resembles the 1948 Mao
guotation cited above.

The government applies strict controls to many kinds of
journalism and regularly instructs media organizations against
covering specific topicsthat it considers contrary to itsdefinition of
thepublicinterest. At present, for example, Chinesejournalistsare
not allowed to report on frequent strikes by jobless urban workers
who claim officials have not paid them compensation as promised,
or have even embezzled these compensation payments. Both the
central and provincial governments apparently believe such reports
might encourage similar actions elsewhere, and endanger social
stability. By contrast, anything remotely comparablein the United
States would be major news no matter what attitude any level of
government might take.

In addition, coverage of certain sensitive subjectsispermanently
banned. Media outlets cannot speculate about the performance of
China’sleadersor about possible |eadership changes. Mainstream
publications cannot question the wisdom of basic national policies,
or advocate changesto the political system—such astheintroduction
of multi-party democracy. They cannot express sympathy for the
idea of an independent Taiwan, or suggest that Beijing's Taiwan
policy should be revised. Some conference participants said that
state propaganda officials regularly distribute lists of prohibited
subjects, and some Chinese participants acknowledged they follow
suchinstructions carefully; violations could lead to job losses or at
least temporary shutdowns of the publications or broadcasters
concerned. OneAmerican participant noted these prohibitions make
thejob of editors somewhat easier, asthey limit the available choices.

Despite such ongoing restrictions, there was general agreement
that the scope of reportsin the Chinese press has been expanded in
recent times, above all in the economic press.



The Role of China’s Business Press

Some Chinese participants noted that the nation isin astage of
transition from having aplanned economy toward one based mostly
on private enterprise. (This officially is caled “socialism with
Chinese characteristics,” although the word “socialism” was not
heard often in this conference and is seldom used in general
discussion of national trends.) So too, they said, the mediaisin
transition from having to obey tight controlstoward a condition of
increased but still limited press freedom—especially the financial
press. For example, one editor noted that political stories often
might have to say good things about the local government, but “in
economic reporting we can be more objective.”

Underlying this change, several participantssaid, isan official
government recognition that amaodern economy needs high degrees
of transparency and accountability, especidly initsfinancial markets,
to ensure public credibility. Just asin the United States, Chinato
some degree has concluded the press can play a useful watchdog
rolein monitoring the markets and reporting on its performance and
problems. One American participant said she understood that
Chinese propaganda officials had turned monitoring of the business
press over to securities regulators on the understanding that if
regulators find critical press reports tolerable, the censorship
authorities likewise will accept them. However, that report was
not confirmed by other delegates.

But thereisno doubt that pressreportson businessand financial
subjects remain less liable to censorship than do those on palitics
and social issues. As one Chinese participant explained, this new
ability to carry out investigative journalism helps “in the
standardization of the [financial] market.” Severa others made
similar commentsthroughout the conference, citing the media snew
watchdog role as giving the financial system increased public
credibility by monitoring its operations and reporting transgressions.
Such coverage would have been unimaginable a decade ago, one
Chinese editor noted. For example, he cited an account two years
ago by one of the more aggressive business publicationsasaleading
example. It reported that a listed company was guilty of issuing
fraudulent financial statements, which the company denied. But
the articlesled to an official investigation that resulted in criminal
proceedings against senior managers.

Several participants said such candid reports are popular with
thereading public, especialy thosewho have become shareinvestors
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(arecent report in the China Business Review estimates 60 million
shareholder accounts as of October 2002, though many of these
are likely duplicate accounts). Several participants expressed the
view that serious financial reporting helps reduce corporate
dishonesty, and thereby assists regulatory agencies. Referring to
thisattitude, one Chinese editor explained that “financial journalists
in Chinawant to change and improve the system” and because the
market isgtill evolving, hesaid, journalistsare attracted to thefinancia
beat. Outsiders sometimes appreciate this; an executive of the
Shanghai exchange, who wants greater market transparency,
recently referred to one of Beijing’s more aggressive business
editorsasa“hero.” (By contrast, few Tsinghuajournalism students
at thefinal conference session indicated, inaninformal poll, much
interest in becoming businessjournalists.)

The exact relationship between the Chinese government and
the media was left somewhat unclear. Although most, if not al,
outlets remain largely owned by government entities, there are
examples of private investment—including foreign investment.
News Corporation hastelevision outlets, for example, while Business
Week has a joint venture magazine in Chinese. There have been
variousreportsthat increased privateinvestment will bealowedin
the near future, but the conference produced no clear description
of what may happen. It is known that several foreign media
companies hopetoincreasetheir operationsin China, including by
joint ventureinvestments.

One Chinese editor described the current government-press
relationship likethat between the boss and amanager—some leeway
allowed but no doubts about where the ultimate power resides. Yet
asin so many other aspects of modern Chinese society, even this
guideline seemsinadequate asrel ationshipsgrow ever more complex.
For example, one Chinese editor, referring to official prohibitions
against reporting on certain subjects, said there can be* cooperative
violation” of such rules. Senior editors and executives of amedia
organization, perhaps with the knowledge of some officials, might
take a chance and print sensitive stories they deemed of public
importance. However, he said it was more common for reporters
to try to get controversial stories published but be unable to do so.

Whatever its shortcomings might be, there was general
agreement that both foreign and domestic investors in Chinaneed
to read the business press to keep up with economic and market
devel opments—something not as true in past years. Mr. Murck,
the American consultant, noted that the American press coversthe
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Chinese economy “from 30,000 feet atitude’—that is, it mainly
gives an overall view of broad trends. Investors, however, need
more detail about specific areas before risking their money, and the
Chinese press “is quite different from what it was five years ago;
they are managing to put out a great deal of information.” Other
foreign executivesin Chinahave made the same point, asdo foreign
journalists based there.

Survey of Recent Business Stories

As noted, the conference was organized into several main
discussion sessions, with a Chinese and an American presenter
introducing each one. The first was a review of major business
stories, and what they teach about markets and the consumers of
news.

The Chinese presenter described seven news accountsinvolving
financial scandal that appeared in the media since October 2000,
plus an eighth about Chinese customers asserting their consumer
rights to demand compensation from a Japanese airline which
allegedly mistreated them. Details of the other seven cases differed,
but all involved publicly traded companies that released false
financial information and thus inflated the value of their shares.
Severa of thesereportsprompted official investigationsand, in some
cases, led to criminal prosecutions. The presenter said these stories
illustrate theincreased independence enjoyed by the Chinese media,
theincreased accuracy of pressreportsand thegreat publicinterest
in aggressive journalism about serious subjects.

The American presenter likewise discussed some recent U.S.
business scandal stories, notably the Enron case. These caseshave
done much more than prompt some bad jokes (i.e., CEO now can
mean Chief Embezzlement Officer); they have shaken public trust
of American business and journalists' confidence in their own
reporting practices. In aperiod of market growth and a booming
economy, too many correspondentstook extravagant claimsat face
valueand failed to ask the tough questions. Therelated conflict-of-
interest problemsinvolving market analysts and accountants|eave
many business journalists unsure about which sources can still be
considered reliable. The results include an increased public
skepticism about share trading and corporate managers, which has
hel ped bring share pricesdown. At the sametime, journalists now
recognize the need for increased knowledge, whether acquired
through training or by hiring outside experts.



In follow-up questions and comments, Chinese speakers said
they generally pursue exposeé stories after much discussion among
senior editors and reporters—focused most often on whether they
feel able to back up allegations with hard evidence. But they said
they seldom, if ever, sought government permission to proceed, nor
weretheir storiesbased on initial information from official sources.
Repeatedly—Iike their American counterparts—they emphasized
the need for diverse news sources.

Factors That Influence Coverage

The next session discussed factorsthat influence business news
coverage. Chinese speakers described recent changes in the
Chinese media, including the growing influence of the Internet, the
need for and availability of advertising revenues, and the expanded
use of market research. Many economic publications focus rather
narrowly on the stock markets even though these play arelatively
small role in the overall economy. The growing army of private
shareholders has created a demand for reliable information about
these markets, one so large that most general interest newspapers
provide somefinancial coverage as do dozens of more specialized
businesspublications. And asinvestors grow more knowledgeable,
Chinese participants said, they demand more sophisticated reports
from businessjournalists.

One discussant described the profile of business journalists,
based on her research. Among other things, she said journalists
tend to come from middle class backgrounds, with financial
journalists more conservative than those in other departments.
Unlike, say, crime reporters, they tend to trust factual information
they receive, and generally feel most comfortable—as do their
editors—when reaching conclusions similar to their peers at other
mediaoutlets. Thisgivestheir reportsahigh degree of homogeneity.
Most began their careers as generalists, not as business specialists.
Andthey seetheir jobsas offering the chance for careersel sewhere,
such as with private corporations or as market analysts, if change
isdesired.

Her final observation: American businessjournalistsdon’t want
to change capitalismin major ways, though they may want to modify
some practices. Chinese business journalists, however, favor
substantial changes to the flawed system they encounter. Because
the Chinese market economy is still evolving, she said many
journalism graduates hope to become business specialists (a point
disputed by some Chinese educators). When queried, she added
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that Chinese journalists come mostly from the nation’s educated
elite, and that readershave“ good hopes’ of the pressasan advocate
of continued reform.

A brief discussion of presscompetition followed. AnAmerican
speaker said the U.S. system is highly competitive but largely
unstructured, whilein Chinathe state plays both an ownership and
monitoring role. Yet, he added, thereismuch more competition and
diversity in the Chinese pressthan isgenerally appreciated outside
the country, a point endorsed by several foreign and Chinese
respondents. OneBeijing participant said thisisatime of transition
for the Chinese press; whileit used to belittle more than the Party’s
voice, the medianowadays frequently can say what it wantsto say.

Issues of professionalism came up next. An American
discussant emphasized that the media’s main product is its own
credibility, because without public trust an independent press cannot
long survive. This requires media managers to resist advertising
and political pressures (obviously, difficult in China), and to strive
for higher ethical standards. Shesaid U.S. financia journalists had
serious ethical problems during the 1960s, but this problem has
diminished in recent years as business journalism has gained both
popularity and scrutiny. Accompanying thishasbeentheincreased
useof stringent codesof ethicsby leading U.S. publications, complete
with penalties for transgressions. In addition, speakers from both
countriesagreed businessjournalists—reportersand editors alike—
must be paid well enough to help them resist financial temptations.

Like other journalists, business specialists have come to take
their watchdog role more seriously, even more intensively, in the
wake of recent financial scandals. Shetermed essential awatchdog/
adversarial relationship between the mediaand companies covered
by press organizations. However, as the Enron case shows, the
press doesn’t always succeed—reporters too can be swept up in
the euphoria of an economic boom—although press competition
can help contain the problem over time.

Accompanying these developments has been an increase of
training. For example, the Society of American Business Editors
and Writers (a professional group) supports increased training in
busi nessterminology and conceptsfor itsmembers, including mid-
career courses. The goal isto make journalists better qualified to
deal with complex financial reports, and find possible shortcomings.
However, there is a continual reluctance by some organizations,
especially smaller ones, to divert time and money to professional
training.
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Developing News Stories

Next came a session on developing news stories. A speaker
with U.S. government experience described the rel ationship between
American officials and journalists as one of healthy tension. On
the one hand, the government wantsto usethe mediato relay policy
information and gain public support; on the other, the media is
continually trying to uncover whatever information the government
doesn't want released. In a democracy, he said, this relationship
helps keep the government honest and the resulting transparency
generally is ahealthy thing—though officials may not agree at the
time. Possible corruption, abuses of power and the waste of tax
dollarsare usual targets of investigative journalists.

In response to a question from a Chinese editor, he said U.S.
officialscannot cancel the credentia s of journalistswhowritecritical
articles, as long as they represent recognized press organizations.
Because such officials aren’t likely to volunteer information that
canleadtocriticd articles, hesaiditiscrucial that reportersdevelop
sourcesother than official spokesmenif they hopeto write complete
and balanced accounts.

A Chinese speaker then described three categories of the
country’smedia—comprehensive or general interest; specia interest
or professional, such as magazines covering the electronics or
telecomsindustries; and sectoral, such asthosewriting about finance.
They may be responsible to either the national or provincial
governments, or—increasingly—can befounded with private capitd .
Overal, he said, the Chinese mediais gaining the ability to affect
government actions; storiesabout illegal feeson private companies,
for example, forced some provinces to cancel these lucrative
charges.

Another Chinese speaker said the national economy needs a
comprehensive system of rules and regulations to give it greater
credibility and to enhance public trust. The media, by such things
as reporting on the unequal treatment of listed companies, can act
asaforcefor needed reformin the securities market—an important
public service. It can aso play a useful role by reporting on
differences between companies and their shareholders, or the
sometimes conflicting interests of large and small shareholders.



What Roles Should the Media Play?

The conference divided into two groups for further discussion
of specificinvestigative reportsin the Chinese and American press.
These again emphasized the need to monitor financial marketsand
report on its shortcomings, including fraud. The Chinese
government’sdual and sometimes contradictory role was cited—it
both promotes the growth of financial markets and acts as their
regulator. This leads to debate within the Chinese media: should
journalistsfirst encouragethe markets' development or itsimproved
regulation? One editor said they should do both, though many
publications should do more to expose faults despite the fact that
regulation isagovernment responsibility. Because Chinese media
organizations, in most cases, no longer rely on the government for
operating funds—even if state-owned—journalists haveincreased
opportunitiesfor reporting on problems.

Because of journalists’ unofficial public role as market
watchdogs, participants stressed the need to keep asking “the tough
guestions,” even when discouraged by the public relations officers
of influential companies. AsoneU.S. reporter said, if acompany’s
claims don’t seem correct, then don’t back off but perseverein the
search for moreinformation. Agreed a Chinese colleague: the press
isnot apoliceman, but it can provide lots of useful information for
both the public and the regulators. As noted throughout the
conference, several speakers repeated the need for accuracy in
press accounts for reasons of both public policy and the media's
ownlong-term credibility.

Limitations on the Chinese press were cited by various
participants. Due to official censorship, some suggested Chinese
journalists may haveto rely on the foreign pressto cover the more
sensitive subjects. Because Chinese journalism is less freg, its
reporters need to be skillful and tactful in their work, and to think
about how they can play auseful role shaping official policieswithout
putting their organizations at risk. A student said a qualified
correspondent must have high ethical standards, and be ready to
serve the people by telling the truth—though others noted thiswas
sometimes discouraged. An interesting shift in political coverage
was also cited. Some Chinese reporters visited the hometown of
the new national leader, Hu Jintao, and described hisyouth in some
detail. Rather than being required to represent the leader as above
therest of the people, asinthe past, one speaker said thisrepresented
an effort to portray him as being “ of the people.”



A different kind of limitation wasalso discussed. One participant
raised the question of whether Chinacould ever produce abusiness
publication with an international audience, perhapsacompetitor of
The Wall Sreet Journal and the Financial Times. Most initial
responseswere negative, dueto the language barrier; it was pointed
out that Japan, even when its economy was at a peak, did not have
apaper with aglobal reach. However, some participantssaid China,
on itsway to having the world's second-largest economy, someday
could indeed produce apublication with worl dwideinfluence, though
it might haveto usethe English language. Inany case, participants
seemed to agree that Chinese journalists have, or will gain, the
necessary talent and training.

Summary Sessions

The second day began with a summary of key points from
prior sessions. The Chinese discussant emphasized that thisNational
Committee-sponsored meeting, unlike the earlier onein 1998, had
uncovered much common ground. Speakers agreed there are many
similarities between the market systems of the United States and
China, and that supervision of the market is essential. The media
can play animportant roleinimproving the quality of thissupervision,
partly by exposing shortcomings. In particular, one participant
welcomed a trend in China toward greater transparency and of
media reports that can affect the conduct of government. As a
cautionary note, however, she said the business media concentrates
on interests of the wealthier citizens, and can ignore less affluent
groups, notably small farmers. She said thereisaneed to pay more
attention to the plight of such marginalized populations.

The American speaker agreed that the conference is one
symbol of how fast Chinais moving toward greater diversity and
complexity in most aspectsof national life. Thetrend toward more
press freedom and market transparency will help attract theforeign
investment that China seeks. Despite the increased openness,
however, he said thereisfar to go—foreign publicationsare difficult
to obtain and the domestic press remains under state controls. He
suggested foreign media organizations could play an enlarged role
in accelerating thistrend.

In wrap-up commentaries, a U.S. delegate again stressed the
need for training, expertise and competition both in hiring staffers
and in finding the best stories. She cited alack of expertise asthe
number one problem of American business journalism, suggesting
that Chinese editorsshould try to avoid similar shortcomings. There
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that Chinese editors should try to avoid similar shortcomings. There
isaneedto encouragediversity of viewpointsand diversity in hiring.
Finally, she said, journalismisboth an art and a science, and—asa
first rough draft of history—it carries enormous responsibility for
all those who participate.

The concluding Chinese speaker noted with surprise that few
attending Tsinghua students, when asked, had indicated a wish to
pursue careersin economic journalism. He said recent eventshave
proved it can be an exciting field with great growth prospects. He
also said journalists should think about to whom they are
responsible—to the public, the government or others. He took
encouragement from delegates’ repeated support for increased
accuracy and objectivity, and concluded that economic journalists
are reform-minded. And he stressed the need for high ethical
standards, not only in the financia press but also throughout the
mediaworld.

Conclusion

The conference on the media’s role in a market economy
brought together journalists from two distinctly different countries
who found they shared many goals and challenges. They agreed
that an independent business pressisimportant to the creation and
maintenance of an efficient financial system, giving it added
credibility to both investors and official regulators. Reliable and
timely press reports can support the common goals of increased
transparency and accountability, aswell as aiding governancein a
broader context. There was also general agreement that the
Chinese media, though still subject to stringent controls in some
areas, has gained significant freedom of both form and substance
in recent years—especially in the economic press. They said they
expected this trend to continue, perhaps at a faster rate.

The two delegations also agreed on the need for continued
training, higher professional standards and adequate pay for
journalists. They said a recent flurry of stories about business
scandals in the United States and China has given the business
pressincreased popularity and greater recognition of its watchdog
role. They expressed the hopethat thiswill cause additional highly
qgualified candidates to seek careers in the field of economic
journalism. Both groups said they found the free and varied
exchanges during this two-day conference informative, and
expressed the hope that another Chinese-American journalists
conference can be scheduled in the near future.
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