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2022 Promotional Guide for Local Partners

One of the main responsibilities for all #CTH2022 partners is promoting the program amongst the
local community. This guide highlights some best practices used by organizations like yours over
the program’s sixteen-year history.

General Guidelines

+ Feature the date, time, and address for your event on all promotional materials
« Include registration information to make it easy for guests to RSVP
+ Capitalize the "CHINA" of "CHINA Town Hall"

Social Media I’i Eﬂ @ @

We recommend that you use your Twitter, Facebook, LinkedIn, Instagram, WeChat, and/or Weibo
accounts to promote your event as well as the national webcast

+ Tag @NCUSCR in all posts so we can share your event with our 100K followers

+ Create a Facebook Event for your event; invite @NCUSCR as a co-host

Use the hashtag #CTH2022 to generate buzz

+ Re-tweet @NCUSCR posts about #CTH2022

Tag your facilitator if they are active on any of the above social media platforms
+ Post relevant multimedia and articles related to your facilitator and topic

*

*

Emails

Send regular event reminders to your subscribers and include event details in your e-Newsletters.
Subscribe to NCUSCR'’s event e-Alerts and monthly e-newsletter and re-share #CTH2022 news
with your subscribers.

Community Outreach

Reach out to relevant groups that might be interested in China programming and/or that
— would be willing to share information on your event with their networks, e.g. academic
“®* departments and student organizations at colleges and universities, affinity groups,
institutional email lists, etc.

Media Outreach

Ask local newspapers, radio, and TV stations to publicize your event and list it on community
#.. eventcalendars. If your facilitator is interested in additional programming, pitch an interview
to your local radio/TV station.

Flyers

—
[ ]

Hang flyers around town and on campus - Visit our website for a free sample flyer template,


https://twitter.com/NCUSCR
https://go.ncuscr.org/subscribe
https://www.ncuscr.org/program/china-town-hall
https://twitter.com/NCUSCR
https://www.facebook.com/NCUSCR
https://www.linkedin.com/company/ncuscr/
https://www.instagram.com/NCUSCR/

CHINA /%Y

LOCAL CONNECTIONS, NATIONAL REFLECTIONS

Social Media Examples : & flinjc]%

Looking to get the most out of your social media promotion? Consider the following tips to make
your posts more engaging to attract potential audience members.

Calls to Action

Encourage your followers to take action (attend your event) by using imperative verbs (e.g. "Register
today," "Join us," "Find out more," etc.).

URLs

Direct your followers to an RSVP form or website with registration information to ensure that they can
sign up for your event

WTCA @WTCA - Sep 15, 2021

A
M Join @NCUSCR upcoming annual #CTH2021 for a national conversation on
how the U.S.-China relationship affects our cities, towns, and communities
Y Southwest Virginia Community College & a Q&A with @CNN Worldwide host @FareedZakaria on Thurs, Oct 19 @
fulmt @swec_tweets 19:00 EDT. Visit ncuscr.org/cth #Conr BusinessWorld
TONIGHT at 7:00 PM - We will join more than 80
venues across the country for @NCUSCR CHINA Town et T AT UG BetiaL501
. ian Institu @AI_UofT - Oct 14,
Hall 2.02.1 - CNN host & best-selling autho.r Faregd ° Don't miss these two timely discussions on Oct 19th!
ZakKaria is the featured speaker. A local discussion
follows with @mauracunningham More info & register (®7-8pm EDT - @NCUSCR's event featuring @FareedZakaria. Register:
go.sw.edu/china-town-hall nouscrofg/event/G1H:202
#CTH2021 ‘ (® 8-9pm EDT - @Al_UofT's event '‘Canada-China: Where to Next?'
Register: bit.ly
#CTH2021 @munkschool @global uoft ‘

Graphics & Flyers

Visuals receive more engagement than text. We recommend using free online software (Canva,
Piktochart) or design software (Photoshop, InDesign) to create social media-compatible graphics and
flyers with key event information or content related to your facilitator. You can also save your Microsoft
Word flyer as a PDF, then convert to .JPG, .PNG, or .GIF, and post on social media. Alternatively, you can
download and use the sample social media card from our website to accompany your posts.
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Featuring former U.S. Ambassador
to Russia, China, and Singapore

JON M. HUNTSMAN JR.

Featuring former U.S. Ambassador to Russia, China, and Singapore

WEBCAST | NOVEMBER 16 | 7:00 PM EST

JON M. HUNTSMAN JR.

WEBCAST | NOVEMBER 16 | 7:00 PM EST


https://www.ncuscr.org/program/china-town-hall
https://twitter.com/NCUSCR
https://www.facebook.com/NCUSCR
https://www.linkedin.com/company/ncuscr/
https://www.instagram.com/NCUSCR/
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