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2026 Promotional Guide for Local Partners 
One of the main responsibilities for all #CTH2026 partners is promoting the program within the local community. 

This guide highlights best practices used by organizations like yours over the program’s eighteen-year history to 

maximize outreach and engagement. 
 

General Guidelines 

• Feature the date, time, and address of your event on all promotional materials. 

• Include registration information to make it easy for guests to RSVP. 

• Write "CHINA Town Hall" with "CHINA" in all caps to maintain branding consistency. 
 
 
 

Social media  

We recommend using your LinkedIn, Facebook, Instagram, TikTok, Bluesky, X, WeChat, and Weibo 

accounts to promote your event as well as the national webcast. 

 

You can find a list of National Committee social pages here. 

 

• Tag @NCUSCR in all posts so we can share your event with our followers. 

• Use the official hashtag #CTH2026 to generate buzz. 

• Re-share @NCUSCR posts about #CTH2026. 

• Create a Facebook Event for your event; invite @NCUSCR as a co-host. 

• Tag your facilitator if they are active on any of the above social media 

platforms. 

• Encourage facilitators to promote the event on their platforms as well. 

• Post relevant multimedia and articles related to your facilitator and topic. 

 

Emails 

• Send regular event reminders to your subscribers (e.g., four weeks, two weeks, one week, and the 

day before). 

• Include event details in your e-Newsletters. 

• Use a compelling subject line to increase open rates, such as 'Join Us for CHINA Town Hall 2026 – 

Register Now!' 

• Subscribe to NCUSCR’s event eAlerts and monthly e-newsletter and re-share #CTH2026 news with 

your subscribers.  
 

Community Outreach 

• Reach out to relevant groups that might be interested in China-related programming and 

encourage them to share event details with their networks. These may include: 

o Academic departments and student organizations at colleges and universities. 

https://linktr.ee/thenationalcommittee
https://www.facebook.com/NCUSCR/
https://go.ncuscr.org/subscribe
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o Affinity groups, cultural organizations, and professional organizations. 

o Business councils, local chambers of commerce, and community centers. 

o Institutional email lists and networks within your industry. 

 

Media Outreach 

• Ask local newspapers, radio, and TV stations to publicize your event and list it on community   
event calendars. 

• If your facilitator is interested in additional programming, pitch an interview to your local radio/TV 

station. 

• Draft a press release and share it with local media contacts. A sample template is available here. 

 

Flyers 

• Hang flyers around town and on campus. A sample flyer for download is available here, and as an editable 

template on Canva. 

• Consider including a QR code on flyers linking to the registration page for easy sign-ups. 

 

Quick Links 

• Event Page  

• All Partner Materials 

• Logos, Social Media Graphics & Headshots 

• National Committee Social Pages 

 

https://www.ncuscr.org/wp-content/uploads/2025/02/CTH-2025-Press-Guidelines.pdf
https://ncuscr.box.com/s/k8n85k7r75li64sh8rbjovxuar3px836
https://www.canva.com/design/DAGgPJithEI/L-3-sto2H_RFdPbBo6k1BQ/view?utm_content=DAGgPJithEI&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.ncuscr.org/cth/
https://ncuscr.app.box.com/folder/360789759735?s=yoxkq3bafb2ocwyumnhq3j06hiiefo61
https://ncuscr.app.box.com/folder/360789762135
https://linktr.ee/thenationalcommittee


   

 

   

 

 
 

Social Media Examples             
  

 

Calls to Action 
Encourage your followers to attend your event by using imperative verbs (e.g. "Register today," "Join 

us," "Find out more," etc.) 

 

Always include the date, time (local time), and location of your event in your posts to ensure clarity. 

 

 

 
 

 

 

URLs and QR Codes 

Direct your followers to an RSVP form or website with registration information to ensure that they can 

sign up for your event. 

 

• For online posts: Use URLs to direct followers to the registration page. 

• For printed materials and image-heavy graphics: Add a QR code linking to the registration page. QR codes 

allow attendees to easily share event details with their networks without needing extra text. 

 
 

 

 

Graphics & Flyers 

Visual content consistently receives more engagement than plain text. To create effective social media 

graphics and flyers:  

• Use free online software like Canva or design software like Photoshop or InDesign to create social 

https://twitter.com/NCUSCR


   

 

   

 

media-compatible graphics and flyers with key event information or content related to your facilitator 

• If using Microsoft Word to create a flyer, save it as a PDF, then convert it to .JPG, .PNG, or .GIF for social 

media sharing 

• Alternatively, download and use the sample social media cards available on our website. 

 

Short Videos 

Short videos on TikTok, Douyin, Instagram Reels, and YouTube Shorts are increasingly widespread and 

effective ways to reach an audience. If you are active on video platforms, consider filming a personal invite to 

the #CTH2026 event, sharing date, time, and location.  
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